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The Power of Prompts
Using Behavioral Insights to Encourage
People to Participate
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was still lower than the program
operators desired. In an attempt
to build on the initial response, a
second round of outreach was
launched immediately. Participants
who did not attend a meeting during Round 1 were randomly assigned to attend either a meeting by
phone or a meeting in person. All
participants in Round 2 received
communications that were designed

These behavioral experiments reinforce previous ﬁndings about the
power of behavioral techniques to
help people to follow through on
an action. At the same time, they
demonstrate the challenge of engaging a low-income, urban population
in a supplemental informational
meeting, even when oﬀered by
phone.
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