Web 2.0 Report Card
	Product
	Cost
	Key Benefits
	Key Drawbacks
	Security
	Skill Level
	Time Commitment

	Causes on Facebook 
(http://apps.facebook.com/causes/about)
	4.75% admin fee on all donations
	· Expands social network with little effort
· Good way to reach young adults 
	· Less professional setting 
· The primary function isn't fundraising, so "joining" a cause is much more common than donating to a cause
· Investment is in a cause rather than an organization
	None (secure donation platform through Guidestar)
	Administrator: ♦♦♦
User: 
♦♦♦
	Setup: 1 hour
Maintenance: 1 hour/week

	Network for Good (http://www1.networkforgood.org/)

	4.75% admin fee on all donations
	· Free “Donate Now” button for your website
· Charity badges are easy for any user to create
	· If the user doesn't have a website or blog, they may feel limited by the charity badge
· An organization is not able to monitor progress of the campaign
	None (secure donation platform through Guidestar)
	Administrator: ♦♦♦
User: 
♦♦
	Setup: 30 minutes
Maintenance: 30 minutes/week

	AlumniFidelity (http://www.alumnifidelity.com/) 

	7.0-7.5% admin fee on all donations
	· Organization can do the fundraising using its own branding
· Sophisticated software allows for large fundraising campaign with limited effort
· Tools to manage the fundraising appeal process
	· Larger time commitment up front than other tools
	None (secure donation platform through PayPal)
	Administrator: ♦♦♦
User: 
♦♦
	Setup: 5-6 hours over the course of a week
Maintenance: 1 hour/week

	FirstGiving 

(http://www.firstgiving.com/)

	7.5% admin fee on all donations; $300/year for premium account
	· Quick and easy setup
· Widgets and downloadable reports
· Extensive help and resources section
	· More tools available with a premium membership, which costs $300 annually
	None (secure donation platform thorugh VeriSign)
	Administrator: ♦♦♦
User: 
♦♦
	Setup: 1 hour
Maintenance: 1 hour/week

	SECURITY RATINGS:
None: Open to the public 
Low: Not appropriate for client-sensitive or confidential materials 
High: Appropriate for client-sensitive or confidential materials      
	SKILL LEVEL RATINGS:
  
♦: Comfortable using Microsoft Word and e-mail 
♦♦: Comfortable surfing the Web 
♦♦♦: Comfortable posting content to sites such as Facebook, MySpace 
♦♦♦♦: Comfortable subscribing to RSS feeds, commenting on blogs 
♦♦♦♦♦: Comfortable using Web tools or building websites 

	
	
	
	


